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1. Who we are 

The South African Organic Sector Organisation (SAOSO) is a non-profit organization established in 
2009 to represent the organic sector. In 2015 it reviewed and redefined its goals and objectives to best 
serve the people of South Africa and adopted its strategy: 
 
“SAOSO is taking responsibility for food sovereignty and sustainable development through Organic 
production and Agroecology practices, whilst reversing the adverse effects of climate change.” 
 
In achieving its objectives SAOSO chooses to collaborate with organisations whose strategies are 
aligned. SAOSO works to unite farmers, producers, retailers and consumers of organic products to 
collectively protect the future food freedom and natural ecology of South Africa. 
 

1.1   Core Values and Goals 
 
Core Values:  

 SAOSO is guided by Universal Declaration of the Rights of Mother Earth, The Earth Charter, The 
Indigenous People’s Rights and Section 24 of our Constitution; 

 SAOSO is guided by the commonly accepted principles, practices and ethics of Organic Agriculture 
as defined by IFOAM-Organic International; 

 SAOSO recognizes that food sovereignty begins with the right to seed and respect for the soil and 
biodiversity; 

 SAOSO has a collaborative and holistic approach to working with water in the context of Climate 
Change. 

 
Core Goals:  
2019 marked the start of our new 2019-2023 strategy and to achieve the strategic objectives, SAOSO 
has set four goals:  
1. Work hand in hand with PGS (Participatory Guarantee Systems) South Africa (PGS SA) to support 

smallholder farmers entering the organic market;  
2. Secure sufficient funding to support the core organisation and its strategic objectives;  
3. Ensure transparency, integrity and ethics in the value chain, with producers aligned to the SAOSO 

Organic Standard for Production and Processing;  
4. Engage partners to work towards collective solutions needed for food sovereignty. 

 

1.2   Key Achievements 
 
Over the last four years, SAOSO has been successful in: 

 Establishing an online presence through a web site and social media with Facebook achieving 
over a thousand followers;  

 Holding regular Steering Committee and Annual General Meetings;  

 Sending regular communications to its members and associates;  

 Collaborating with organisations and activists in the seed sector to address availability of OPV 
seed; 

 Hosting a workshop funded by GIZ in September 2017 to bring together the PGS community in 
South Africa to share experiences and to elect a PGS SA executive committee to drive PGS in the 
country; 

 Working with the University of Johannesburg (UJ) to develop and support green economy related 
projects, with a focus on skills and technology transfer. 

 Achieving inclusion into the IFOAM Family of Standards of its SAOSO Standard for Organic 
Production and Processing on the 5th December, 2017;  

 Networking in the organic value chain to assess supply and demand challenges; 

 Delivering a PGS ToT to enable expansion of the model into local communities of smallholder 
farmers and independent retailers throughout South Africa; 

 Supporting the establishment of GMO and Pesticide Free Zones in South Africa, which has been 
endorsed as one of the Navdanya International’s global “Poison-free food and farming 

http://therightsofnature.org/wp-content/uploads/FINAL-UNIVERSAL-DECLARATION-OF-THE-RIGHTS-OF-MOTHER-EARTH-APRIL-22-2010.pdf
http://www.unesco.org/education/tlsf/mods/theme_a/img/02_earthcharter.pdf
http://www.un.org/esa/socdev/unpfii/documents/DRIPS_en.pdf
http://www.un.org/esa/socdev/unpfii/documents/DRIPS_en.pdf
http://ossafrica.com/esst/index.php?title=Summary_of_the_Constitution_of_South_Africa%252C_no._108_of_1996#Section_24:_Environment
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movement”1and linked to PGS farm groups; 

 The development of the SAOSO and PGS-SA farmer support programme framework.  

 Supporting the establishment of GMO and Pesticide Free Zones in South Africa, linked to PGS 
farm groups; 

 Registering trademarked logos for SAOSO PGS Endorsed and SAOSO 3rd Party certified 
products;   

 Working with diverse players practicing different production systems but all committed to 
AgroEcology, such as Biodynamic Farming, Permaculture and Regenerative Agriculture, to 
achieve common objectives;  

 Growing the membership of the organisation.  

 

2. What we aim to achieve 
 

Strategic Objectives 

 To develop a vibrant institution capacitated to respond efficiently and effectively to the needs of 
the organic sector; 

 To gather relevant information, research and knowledge that will further the adoption of organic 
agriculture; 

 To assure the production of organic food nationally and develop producers’ access to market 
through the growth of the Participatory Guarantee Systems (PGS) and certification to the SAOSO 
Standard for Organic Production and Processing;  

 To develop strong networks that will allow for cross pollination and exchange of best practice – 
at a domestic, regional and international level; 

 To promote and unite organic agriculture sector through advocacy campaigns and lobbying 
efforts. 
 

 
Artwork by Claire Rousell                                     SAOSO Strategic Objectives 

 

                                                 
1 https://navdanyainternational.org/cause/poison-free-food-and-farming-2030/#Logos 
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This section below describes the strategies and indicators that will lead to the achievement of the 
objectives.  
 

2.1   A capacitated, vibrant institution 
 
Strategic Objective:   
To capacitate SAOSO so that it can fulfil its role of developing the organic sector through provincial 
nodes. Advocating for an approach to the environment and biodiversity preservation that will serve the 
7th Generation proactively and address and deliver on the Sustainable Development Goals (SDGs). 
 
Strategic Indicators: 
1. Established presence in nine provinces; 
2. Task teams established to oversee functional areas; 
3. ToRs incorporating provincial governance structures finalised. 

 
The Strategies: 
1. Prioritize institutional support in funding proposals by demonstrating the value added services of 

the organisation; 
2. Leverage off our multi-organisational collaboration and negotiate to share resources and 

infrastructure in the nine provinces;  
3. Focus on income generating activities of the organisation, such as value chain development, 

marketing of trademarked logo, membership, and macro-data value adds.  
 

2.2   Knowledge Hub for Organics 
 
Strategic Objective: 
In partnership with Universities and other stakeholders, SAOSO will develop a regional information hub 
for organic agriculture through an online platform and physical presence in South Africa, with the intent 
to support the development of a strong, unified Southern African Organic Network. 
 
Strategic Indicators: 
1. A central database of farm and infrastructure data collected through the #SAOSO Farmer App and 

a regional map created;  
2. The PGS farm visit questionnaire available on an app for data collection purposes;  
3. Knowledge exchange on farm visits peer reviewed and documented and an e-library established; 
4. Research programmes established in Universities and advice on soil fertility, climatic forecasts, 

crop support, etc.  available to farmers, practitioners and extension service; 
5. Farmer support programme consisting of training in agroecology; mentorship on organic farms, 

business development and value chain opportunities; 
6. Programme for organic/agroecology extension officers established through a ToT for 

agroecology/organic trainers in collaboration with partners; 
7. Local and export trade desk established.  

 
Strategies: 
1. Making the app available to PGS practitioners and others in the sector to collect data using the 

#SAOSO Research App; 
2. Making appropriate data available to farmers, practitioners, researchers and others;  
3. Develop a suite of recognized accredited training courses on agroecological production methods 

available for farmers from short courses to degrees;  
4. Working with partners, a private extension service will be established to service the growing 

interest in organic agriculture;   
5. Through the capacitated sector body, statistics on local and export trade will be gathered by 

dedicated trade specialists.  
 

 2.3   Access to Market 
 
Strategic Objective: 
To develop producers’ access to market through the growth of the Participatory Guarantee System 
(PGS) and third party certification to the SAOSO Standard for Organic Production and Processing using 
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ICT solutions to link farmers to market. 
 
Strategic Indicators: 
1. Increase in the number of PGS groups established and the number of producers practicing organic 

agriculture enabling marketing of their surplus produce;  
2. Increase in the number of producers certified to the SAOSO Standard for Organic Production and 

Processing; 
3. Support for organic soil fertility improvement advisory services; 
4. Producers accessing the local market through market access strategies and ICT;  
5. Increase in the number of producers able to export to international standards; 
6. Producers and processors participating in local and international trade fairs. 

 
Strategies: 
1. Delivering PGS ToT’s nationally and farm visits demonstrating exchange of knowledge and 

supported by extension service;  
2. Ensuring access to cost effective certification services; 
3. Ensuring access to organic soil analysis and recommendations services; 
4. Consolidating a suite of apps that will enable market access to alternative markets;  
5. Supporting farmers in the practice of organic farming methods and the role out of the certification 

roadmap with endorsed Certification Bodies;  
6. Participating in local organic trade fairs organised by SAOSO. 

 

2.4   Strong Networks  
 
Strategic Objective: 
To develop strong networks that will allow for cross pollination and exchange of best practice – at a 
domestic, regional and international level. 
 
 
Strategic Indicators: 
1. Number of organisations partnering with SAOSO through research activities and through 

endorsement of projects to drive the green economy forward in South Africa;  
2. Establishment of a sector fund that will contribute to projects endorsed by SAOSO; 

 
 
Strategy: 
1. Organising regular workshops and conferences to prioritize key focus areas for research in the 

green economy and agriculture; 
2. Fundraising through local CSI to find partners for sector and value chain development. 

 

2.5   Lobbying and Advocacy 
 
Strategic Indicators:  
To promote and unite organic agriculture through advocacy campaigns and lobbying efforts. 
1. Membership drive indicating benefits of membership such as information sharing and best practice 

models; 
2. A strong network of like-minded practitioners and organisations established to share experiences 

and collaborate on projects; 
3. The inclusion in the Agroecology map of the #GMO & Pesticide Free Zones that are establishing;  
4. OSSIC meetings reestablished and members of the platform working to grow the organic sector. 

OSSIC represents the DTI, DAFF, DEA, DLDLR, and others; 
5. To create an awareness of the nutritional and safety benefits of organic produce to consumers. 

 
Strategy: 
1. Organising a national road show to connect with producers who wish to practice sustainable 

farming methods; 
2. Hosting regular events and workshops throughout South Africa to build the network and promote 

alternative farming methods; 
3. Building a map of GMO & Poison Free Zones, promoting the reporting of pesticide drift and GM 

contamination as a source of evidence to advocate for policy change;  
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4. Lobbying government at the local, provincial and national level (OSSIC) to adopt green economy 
policies for agriculture that will lead to support for farmers through policy change. SAOSO’s current 
call to action and good contacts made at National level during the 2019 budget speech will provide 
SAOSO with the opportunity to demonstrate why agroecology is necessary  

5. Supporting consumer awareness campaigns through social media, local radio and the press.  
 

3. The Contextual Analysis 

3.1 Organic Agriculture in Africa 
 
Africa is the world’s second largest continent (after Asia), with the world’s second largest population - 
about 1.1 billion people (15%). There are slightly more than 1.2 million hectares of certified organic 
agricultural land in Africa, which constitutes about 3% percent of the world’s organic agricultural land 
but only 0.1% of Africa’s farmland. There are more than 574’000 organic producers. Uganda has the 
largest organic area (231’000 hectares) and the most organic producers. 
 
African Organic Network  
 
A significant breakthrough in Africa was achieved in 2013 in the institutionalization of the African 
Organic Network (AfrONet). Its activities include strengthening and supporting regional networks, the 
Ecological Organic Agriculture Initiative for Africa, and organic conferences in Eastern, Western, 
Central and Southern Africa. Key achievements comprise a close collaboration with the African Union 
Commission (based in Addis Ababa, Ethiopia), training on organic standards and certification for 
stakeholders in the member countries of the Southern African Development Community (SADC), the 
Common Market for Eastern and Southern Africa (COMESA), the Economic Community of West African 
States (ECOWAS), and the East African Community (EAC). 
 
The continent-wide Organic Product Standard for Africa has been approved by the African Union 
Commission (AUC). 

3.2 Organic Agriculture in South Africa 
 
In contrast to the success in East Africa, South Africa lags behind most other African countries. This 
can be attributed to the fact that there is no national legislative framework or policy relating to organic 
agriculture and that the sector has not received public support to organize and grow – the Department 
of Agriculture, Forestry and Fisheries (DAFF) is firmly committed to rolling out conventional (chemical) 
agriculture.  
 

4. Overall Development Goals 

The work that SAOSO does is directly or indirectly linked to the achievement of the all of the Sustainable 
Development Goals (SDGs): 

 

 

Our complete value chain perspective to organic agriculture honours addressing 
the need for creating meaningful permanent jobs thus addressing the goal. 

 

A core focus of SAOSO’s work is to address sustainable food production. Every 
soul enabled to produce food through our programmes impacts positively on less 
poverty and therefore less hunger. 

 

Organic agriculture’s focus is on soil health and fertility regeneration. Fertile 
healthy soils grow healthy nutritious food which leads to healthy people and results 
in a sense of well-being. 

https://www.saoso.org/call-to-action
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The focus of SAOSO’s training is based not so much on the learning of facts but 
rather a training of the mind to think. This leads to internalization and 
individualization of learned information which is then applied to a career path.   

 

Agriculture knows no gender. All people need to eat, and all people need 
meaningful work. SAOSO honours gender equality in the complete organic value 
chain serving the sector and specifically the female farmers  

 

Organic agriculture is a water wise approach with little to no runoff, or pollution. 
Water harvesting and capture form a cornerstone for the practice. We advocate for 
the recycling and re-use of water through soft path technologies such as 
constructed wet lands. 

 

SAOSO has an approach that recognizes, advocates for and recommends soft 
path technologies where ever practically possible maximizing the resources 
expressed in solar, wind and water as generators of clean energy. 

 

“Organic” is one of the fastest-growing sectors of the global food industry. A global 
trend is that demand for organic food is growing so fast that consumer demand is 
outstripping some domestic supplies. This phenomenon is fundamentally linked to 
the increase of purposeful work. 

 

The organic value chain demands industry support and development, and 
innovation in creating local economies and infrastructure development as 
agricultural nodes including packhouses, processing and value adding and linking 
extension services to sustainable production. 

 

National policies and strategies need to be promulgated promoting the 
development of the organic sector including, access to land, research, training and 
education (Career paths), subsidies and support to all citizens. 

 

SAOSO acknowledges that cities cannot be sustainable without a vibrant urban 
agricultural component following the model of Cuba’s “organoponics” expressing 
an agriculture that produces “more with less”. The work of SAOSO targets social 
justice, environmental sensitivity and a strong ethical component 

 

The organic approach nurtures conscious and mindful consumption through the 
awareness of the limits of natural resources. Responsible production is based on 
growing soils for the 7th Generation Principle and acknowledging that fertile soils 
realize fertile crops 

 

FAO promotes organic agriculture as an alternative approach that maximizes the 
performance of renewable resources and optimizes nutrient and energy flows in 
agroecosystems. There is an increase in soil organic carbon, lower greenhouse 
gas emissions, enhanced carbon sequestration, with additional benefits to 
biodiversity and other environmental services 

 

Using sound Permaculture land design principles maximum water harvesting and 
capture are enhanced with the intention of reducing runoff and erosion while 
maximizing the replenishment and build-up of soil water reserves. Fewer chemical 
inputs mean less polluted waters. 

 

SAOSO’s work honours the fact that sustainability is achieved through diversity. 
Our programs promote this concept in all four kingdoms of nature and includes 
both macro and micro perspectives 



 

7 | P a g e  

 

SAOSO lobbies government for effective national organic policies and strategies 
that will support a strong sector body and enable growth of the sector. 

 

To achieve its objectives, SAOSO partners with organisations to ensure that the 
complete value chain is addressed for sustainability. Because eating is an 
agricultural act our orientation is to include all aspects of social life in an attempt to 
create meaningful, permanent change for the 7th Generation. 

 
 

5.  Key Challenges 

From SAOSO’s perspective the key challenges to growing the organic sector are:   
 

 There is no support for farmers wishing to farm organically, either through extension support, skills 
transfer or technology;  

 Government’s policy of public-private partnerships in agriculture, does not fit with the organic 
model as there are no large corporates willing to support the sector; 

 The organic value chain has not been developed from a logistics perspective and is challenging 
due to the scattered nature of farmers in South Africa;  

 Lack of capacity in Government to understand the role that organic agriculture can play in a 
sustainable food system;  

 SAOSO does not receive funding from Government, despite it being the recognised sector body;  

 Core capacity within the sector body is currently offered on a pro-bono basis, which is not 
sustainable;  

 The lack of an inclusive policy and regulatory environment for organic agriculture; 

 There is no accurate data on organic producers, retailers, service providers or private extension 
services available in our country.  

 
The 2008 NEDLAC Trade & Industries Chamber Fund for Research into Industrial Development 
Growth and Equity (FRIDGE) study to develop a value chain strategy for sustainable development and 
growth of organic agriculture, highlighted the following challenges and these still exist after a decade.  
 

 Lack of knowledge and information about organic agriculture among government bureaucrats and 
other influential actors in educational and research institutions, leads to a poor appreciation of its 
potential in poverty eradication and food security. Also because the smallholders are isolated, they 
often do not receive the technical information needed to enable them to improve their livelihood. 

 Difficulties in keeping records, particularly among smallholder farmers in group certification 
systems. 

 Lack of education and knowledge can affect farmer capacity to adapt to change or to cope with 
food production stresses. It might also in some areas limit farmers’ understanding on how the 
techniques are applied into farm practice. 

 Organic agriculture is often labour intensive - farmers are sometimes hesitant to adopt them 
particularly if they are to be used with crops they consider as low value. 

 Lack of markets: to be able to take advantage of the international recognition of the national organic 
guarantee system, in order to conquer more international markets and, to take advantage of the 
rapid growth of the national market, in order to promote local marketing of organic products. 

 Lack of enabling policies - particularly aimed at fostering growth of the sector in areas of research 
and development and markets. 

 

5.1. Situational Analysis 
 
At the SAOSO AGM in 2018, a collective analysis of the organic sector was undertaken with members.  

 

https://docs.wixstatic.com/ugd/573628_e1e5d224e828423e91ccc4c887af3b5e.pdf
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6. Our Key Partners 

 
 

7. Budget, Action Planning and Implementation 
 
The FRIDGE study made a number of recommendations and highlighted the investment that would be 
required by Government, state institutions and funders to develop the organic sector to its potential and 
highlighted five strategic goals that needed to be pursued that would lead to the development of the 
sector. These were: 
 

1. The provision by Government of the appropriate support and regulatory environment to 
enhance sector growth;  

2. Sector body driving the development of organic agriculture in South Africa; 
3. The support and development of aspirant producers; 
4. Set clear market objectives for organic agriculture in South Africa through branding and 

promotion;  
5. To maximise the benefits of organic agriculture to the environment and society. 

 
In 2008, the indicative budget to achieve these goals was R146,020,000. There has been no budget 
allocated to develop the organic sector that would enable it to reach its potential. 
 
Given the scope of SAOSO’s strategic plan, implementation of the various components will take place 
once funding has been negotiated on a project by project basis. Individual funding proposals with 
detailed project plans will be prepared in partnership with funders and other organisations involved in 
delivery.  
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Organisational Information 
 

1. Founding  
SAOSO was formed following the study done under the NEDLAC Trade and Industry Chamber’s Fund 
for Research into Industrial Development, Growth and Equity (FRIDGE) completed in October, 2008. 
The study made recommendations to develop a value chain strategy for sustainable development and 
growth of the organic sector and included the establishment of the sector body. The aims and objectives 
of that study are considered in SAOSO’s work. 
 

2. Legal Identity 
SAOSO is registered in South Africa as a non-profit organisation with the Department of Social 
Development (Registration 082-929-NPO). SAOSO is a voluntary association with membership open 
to farmers, consumers, companies, cooperatives and all who ascribe to the SAOSO Constitution and 
Strategy. ‘ 
 
SAOSO has recently registered as a Not for Profit Company with the ability to give Section 18A tax 
deductibility for South African donations. It has a board of seven committed organic stalwarts who 
undertake to focus on the objectives set at the AGM for the Association.  

 
3. SAOSO’s Mandate: 
SAOSO’s is the only officially recognised body of the organic sector in South Africa and is custodian of 
the SAOSO Standard for Organic Production and Processing. SAOSO receives its mandate on priority 
objectives from members at the AGM.  
 
SAOSO works closely with its sister organisation, PGSSA, to expand Participatory Guarantee Systems 
(PGS) in South Africa. 

 
4. Organisational Structure 
The membership of SAOSO comprises individuals and organisations who subscribe to SAOSOs 
constitution and code of conduct. The association is managed by a steering committee of nine members 
elected at the 2017 Annual General Meeting. 
 
Grass root representation at provincial level has been identified as a priority and this will be 
strengthened through established contact points. The contact points will lead the data and information 
gathering process of all stakeholders in the organic value chain.  
 
Depending on the issue at hand, technical committees will be formed to advise SAOSO. Both the 
technical committees and the contact points will be given ToR’s by the Steering Committee.  
 
SAOSO’s institutional capacity comprises a Secretariat headed by the elected Chairperson and 
supported by a Vice Chair. Technical staff who are specialized in lobbying and advocacy; standards 
and certification; local, regional and international  market development; and knowledge exchange and 
subject matter specialist trainers  will need to be employed to capacitate the organisation.  
 
Existing capacity is complemented by networking, collaboration and joint action by local, regional and 
international partners and collaborators. SAOSO is represented at the Southern African regional level 
through the IFOAM Southern African Network (ISAN) – a hub of the African Organic Network (AfroNet) 
and at the international level with support from IFOAM Organics International. 

Contacts: National Coordinator: Kenya Organic Agricultu 
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5. Steering Committee Members 
 

 
Alan Rosenberg has been in the sector for 44 years in four countries and has written 
five books on the subject and co-authored a Municipal Agroecological Strategy. 
 
Alan was a motivator of the FRIDGE study and has been involved with SAOSO since 
its inception.  
 
Alan spent the last 25 years working towards the SA Organic standards and is the 
current Chairperson of SAOSO 
alan@saoso.org 

    082 719 7263 (Gauteng) 

     

Brett Sander is a driven project manager and coordinator with eight years’ 
experience in organic farming, sustainable community development and strategic 
planning, with a strong focus on SMME and co-operative enterprise development 
within the green economy. He farms in the Western Cape. 
 
Brett has been able to systematically create and facilitate value chains for 
cooperative business, including innovative CSR business models for development of 
sustainable business within the various sectors. 
 

    brett@saoso.org 
    076 433 4578 (Western Cape) 

 

Busi Mgangxela is an emerging rural farmer near Hogsback who is passionate about 
keeping things natural and traditional. She is a Director of Sakhiwo Agricultural 
Cooperative and owner of Last Chance General Services.  
 
She works with farmers on the ground to grow using agroecological practices. Caring 
for plants, the environment and mother Earth are her passion. She is very active as a 
seed custodian and an advocate for GMO Free Zones in South Africa.  
 
busisiwe@saoso.org 
079 486 8249 (Eastern Cape) 
 

 

Butshabelo Mabunda is a South African woman residing in the rural area of Giyani in 
Mopani District Municipality of Limpopo Province and a graduate of the 17 Shaft 
Training Centre in Agroecology and Leadership Course and an Alumni of the IFOAM 
Organic Leadership Course. 
 
As a resident of Limpopo Province which is known as the Bread and Fruit Basket of 
South Africa yet the poorest province amongst all nine provinces she wants to 
actively participate in the drive of making sure that each and every smallholder 
farmers in the province practices Agroecology in order to feed the nation with 
nutritious healthy food. 
 
butshabelo@saoso.org 
  082 298 6020 (Limpopo) 
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Colleen Anderson is an advocate for clean, nutritious food and believes that ‘food is thy 
medicine’ and that our current agricultural system based on an industrial model of 
mono-cropping is the antithesis of how food should be grown. She has worked largely 
in the NGO and University sector, where her role was largely working with funders. She 
has successfully managed large, multi-donor grants for regional collaboration amongst 
universities and a five year SADC based programme on food security. 
 

Her role with SAOSO is that of the Secretariat but she also contributes to SAOSO’s 
Communication and Advocacy strategy, web content and Facebook posts. She assists 
with project management and fund raising proposals.  

Colleen@saoso.org 
082 808 9471 (Gauteng) 
 

  

Dorah Marema has been involved in issues of sustainability since 2000 and has 
worked with a wide range of multi-stakeholder participatory initiatives. These have 
involved communities, NGOs, government and other institutions in various sectors, 
including small-scale agriculture, environment, climate change, renewable energy, 
gender and land-rights at local, national and international levels.  
 

She helped establish the GreenHouse Project, an NGO which runs an Environmental 
Sustainability Demonstration Centre in inner-city Johannesburg. She is currently the 
Director of GenderCC Southern Africa-Women for Climate Justice, which she 
founded in 2008. She is also a Director of Seed Community and a founding Trustee 

on the Schauenburg Education Trust, as well as the Chairwoman and Trustee on the RSM Education Trust. 
dorah@saoso.org 
073 177 1817 (Gauteng) 
 

 
Matt Purkis is an environmental activist and entrepreneur in the green sector. 
His field of study is in design and over the past ten years he has been developing 
skills in green business development, agro-ecology, natural architecture, green 
events, permaculture training and land design. He is passionate about pioneering 
solutions and working out of the box to see the development of a sovereign, 
ethical, fair food system and practical solutions around sustainable human 
settlements for the people of South Africa. He is passionate about youth 
development in agro-ecology.  
 

He is an independent contractor for the University of Johannesburg and a 
graduate of the IFOAM Academy in 2018. Currently pursuing his MBA in 
sustainable food supply chains.  

 matt@saoso.org 

064 538 1093 (Gauteng) 
 

 
Nonhlanhla Joye is a farmer based in Kwa Zulu Natal. She is also a social entrepreneur 
and is the owner and Director of Umgibe Farming Organics and Training Institute that 
aims to stop hidden hunger in our communities.  
 

In 2017 she was recipient of the 2017 IMPACT2 Global Female Entrepreneur of The 
Year Award (Paris, France) along with the Top Entrepreneur Processing Sector Award 
Agriculture & Rural Development (KZN Province) in the same year.  
 

Umgibe provides a sustainable source of income for more than 497 families through 
Umgibe’s 51 partner co-operatives through creating a local market for organic 

products. 
nonhlanhla@saoso.org 
071 137 7779 (KwaZulu Natal) 

mailto:dorah@saoso.org
mailto:matt@saoso.org
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Raymond Auerbach has farmed organically in KZN for 40 years, also training farmers 
there through the Rainman Landcare Foundation, and was a member of the SA Soil 
Association from 1969. He later worked with Robert Mazibuko in Pietermaritzburg, 
with his Africa Tree Centre in the eighties.  He worked at Fort Hare University and 
learned agricultural research techniques there and at the then University of Natal 
(Institute of Natural Resources and Farmer Support Group), where they pioneered 
Participatory Rural Appraisal in South Africa.  He helped the ANC develop a strategy 
for transformation, editing the Land & Agricultural Policy Centre report, while working 
on his MSc on sustainable farming systems in KwaZulu.   
 
His doctorate on integrated catchment management worked with farmers, 

craftswomen, school environmental action clubs and irrigation boards.  For the past seven years he has been 
teaching soil science and plant production at Nelson Mandela University (George Campus), where he started a 
long-term research trial comparing organic and conventional farming systems.  His post graduate students are 
in Zambia, Uganda, Tanzania and South Africa, and he works with researchers in these countries as well as 
Germany (Oldenburg and Muenster), Denmark (International Centre for Research into Farming Systems - 
ICROFS) and the Swiss Organic Research Institute (FiBL).   
raymond@saoso.org 
084 567 1250 (Western Cape) 
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